
What does 
Social Responsibility mean?
The European Commission defines CSR as: “the res-
ponsibility taken by companies for their impact on 
society”. CSR is the “integration of social, envi-
ronmental and ethical concerns, human and 
consumer rights in business operations and 
core strategy” in order to maximise opportu-
nities to create shared values and minimise 
adverse impacts.

Economic impact
Environmental impact
Impacts on labour relations
Social impact
Good governance

CSR is a central aspect of the business management 
of the most advanced companies around the world, 
because it reduces risks, improves competitiveness, 
allows for differentiation, and generates confidence 
in companies by stakeholders and society in general, 
owing to a greater ability to manage the intangible as-
sets that add value to the company.

Corporate CSR commitments are beginning to de-
monstrate their potential for change and as a source of 
competitive advantage. Socially responsible corporate 
behaviour may be highlighted as a central element for a 
sustainable economy in the twenty-first century.
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Member companies at launching:

Catalonia has participated over the period 2012-2014 in European 
program COGITA through the Catalan Council of Chambers of Com-
merce, alongside twelve other territories, funded by  INTERREG IVC. 
Respon.cat is one of the outcomes within the Catalan Plan



Who we are?
The organisation Respon.cat promotes a qualitative 
and quantitative increase of CSR in Catalonia by invol-
ving businesses and organisations that are most com-
mitted to Social Responsibility. Respon.cat provides a 
forum for exchanging ideas and fostering collaboration 
between businesses of different sizes, regions and sec-
tors, and it’s linked to the sustainable competitiveness 
of companies, which focuses on CSR as a strategic and 
cultural factor within companies.

Mission
To achieve social excellence in the companies and or-
ganisations working in Catalonia which develop a bu-
siness culture and corporate strategy oriented towards 
sustainable competitiveness. We must rethink how bu-
sinesses are run in the twenty-first century, while im-
proving the relationship with stakeholders and the bu-
siness environment.

Vision
To become the leading centre in Catalonia for socially 
responsible business management, and a prestigious 
international player in this field.

It has begun to operate as a program within the Council of Cham-
bers of Commerce of Catalonia, with plans to become a compa-
nies’ association in 2015.

At the moment of the launch there are 34 member companies, 
and it’s open to new members. Member companies take over 
operating costs with membership fees.

Member companies show a wide range of sectors and sizes, with 
a presence also of public enterprises and social economy. Large 
companies and SMEs spread its presence to 50%.
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CSR and Leadership
Encourages the evolution of Catalan business culture by 
integrating new social concerns and promoting intelligent, 
sustainable and integrated growth. This area is addressed 
mainly to member companies’ managers, since those that 
are incorporating CSR into their business model require 
a forum of informed exchange for top management where 
they are able to share their corporate vision of the business 
case, strengthen the sense of leadership, and assist in buil-
ding the regional and corporate strategy of CSR.

Promotion of CSR
Promotes CSR throughout the business network. This 
area is addressed widely, since many more small, me-
dium and large companies could incorporate a com-
mitment to CSR management if an appropriate fra-
mework for understanding it and raising its profile 
was facilitated. Respon.cat has the experience of pio-
neering programs led by the Council of Chambers of 
Commerce and the Government of Catalonia.

Training and Development
Directs focus towards the technical development and 
understanding of CSR methodology, and develops the 
strategic model for its integral implementation in com-
panies. This area is addressed mainly to member com-
panies’ practitioners, since companies need access to 
their own forum of training and knowledge geared to 
the creation of a CSR-management model.

CSR and Territory
Society expects businesses to be able to respond to cha-
llenges through social innovation, the creation of syner-
gies, and investing in local responses through territo-
rial connections in order to achieve a more sustainable 
future. This area is addressed widely, and responds to 
challenges posed by the development of the concept of 
Socially Responsible Territories.

Presentation of Respon.cat (Casa Llotja de Mar, Barcelona - February 5, 2014)

Josep Santacreu, chairman, presents Joan Iglesias. Forum on Fiscal Responsi-
bility (September 18, 2014)

Debate on responsible leadership among member companies’ leaders (Universitat 
Oberta de Catalunya, CSR Master (September 29, 2014)

tRanSparÈncia (2011–12): 11 large 
companies invited 62 Catalan SMEs of 
their supply chain to manage CSR, a 
pioneer program in collaboration with 
GRI

Seminar on Innovation  
in CSR, with members  
of Respon.cat 
(September 9, 2014)

Session to encourage the involvement of  
different actors in the management of 
social responsibility and a socially  
responsible territory (Reus, October 7, 2014)

RSE.Pime (CSR.SME 2008–09): 
Support for 30 SMEs incorporating 
CSR

Participation in the Marketplace, 
a meeting point for both business 
and social organizations  
(Barcelona, October 20, 2014)


